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Why Exhibit?

The SMART Investment & International Property Expo has an established reputation for attracting quality 
investors with a genuine and immediate interest in buying overseas  
properties and investing into financial products including stocks,  
funds and alternative investments. It is extensively supported  
by various key organisations such as banks, chambers of  
commerce, professional associations and regional  
media groups.

• �Meet targeted high-income investors in one place over 2 days

• It attracts both local and expatriate buyers 

• �High-quality, free-to-attend visitors’ seminars, presented by experts that addresses investors’ concerns 
thereby endowing visitors with the confidence to buy into overseas properties and other investment products

• Successful track-record for on-site sales for exhibitors 

• �High media coverage and attractive visitors’ promotional incentives

PAST EXHIBITORS Who should exhibit?
• International property developers

• International property agents 

• Fund houses 

• Retail / Commercial banks 

• Stock brokerage firms 

• Financial services companies 

• �Alternative consumer investments such 

	 as wine, art, etc

• �Companies wishing to target retail investors 

	 and buyers of overseas properties

“We were pleasantly surprised that the number of actual  
sales and reservations exceeded our most optimistic  

forecasts.”
- Graham Bibby, Managing Director,

Richmond Group Asia Pacific Ltd. Phuket

“We generated a number of quality leads from the local 
Chinese and expatriate market at the SMART show. We look 

forward to joining the SMART expo next year.”
- Bert Chik, Vice President,

ANZ Personal & Private Bank (Hong Kong)

“The seminars were extremely busy and I was pleased to see 
so many targeted buyers at the event.”
- Jason Fong, Deputy General Manager,

Shanghai Pudong Development Bank

TESTIMONIALS

Past SMART Exhibitors Include:

CB Richard Ellis (Thailand) Co. Ltd, EMAAR, Saxo Bank, CIMB-
GK, Citylife Property Group, Raimon Land PLC, FKP/ Domain 
Link Properties, Leisure Farm Corporation Sdn Bhd, Lersuang 
Ltd, National Australia Bank, Low Yat Group, New Port Land, 
Australian Wine Index, Ocean Estates, Original Blue Island 
Villas, Richmond Group, Samui Estate Corp, Samui Vista, Santi 
Beyond Hotels, Siam Resorts Co., Ltd, The Avaré Project, Tijani 
(Bukit Tunku) Sdn Bhd, UK Land Investment, and much more.
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SINGAPORE*
Income Breakdown

Less than 35K
25%

35K-70K
36%

70K-140K
21%

More than 140K
18%

A High Annual Income
Over 20% of our visitors have an annual 
income over US$70,000.

Educational Breakdown

An Educated Audience
Over half of our visitors have completed 
graduate and postgraduate studies.

Nationality Breakdown

Undetermined
56%

An International Audience
Visitors come from over 40 different 
nationalities and our strongest regions 
are Asia, Europe and North America.

Postgraduate
12%

University
62%

Others
6%

Rest of World
14%

European
14%

Asia Pacific
16%

HONG KONG*
Income Breakdown

HK$25,001-
50,000
38%

A High Annual Income
Over 40% of our visitors come from a 
high income group with salaries 
exceeding US$92,000 per annum.

Educational Breakdown
High School

12%

An Educated Audience
Nearly 60% of our visitors come from 
university backgrounds and over a quarter 
have attended postgraduate studies.

Nationality Breakdown

China + Taiwan
16%

An International Audience
Visitors come from over 40 different 
nationalities and our strongest regions 
are Asia, Europe and North America.

College
24%

University
32%

Postgraduate
32%

Rest of World
21%

Local (HK)
58%

Rest of Asia
5%

Free Seminars

The seminars will form an integral and highly informative part of the expo, delivering succinct know-how, 
guidance, and market information for the first-time buyer and the veteran investor. The seminars are 
educational and serve to further the knowledge of the audience.              

Past seminars have attracted between 70-250 investors. If you wish to speak at the SMART seminars, 
please call +852 2944 6430 or email hcheung@3c-ltd.com.

*Statistics taken from past SMART expos

Visitor Profile

Over 40 different nationalities 
from high-income, educated 
backgrounds come to make 
informed decisions about the 
investment and property market. 

This reason alone makes it the 
SMART choice for exhibitors 
wishing to generate sales from 
the 2-day expo.

High School
6%

College
14%

HK$50,001-
100,000

43%

Less than 
HK$25,000

43%

More than 
HK$100,001

7%
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SMART INVESTMENTS & PROPERTIES Magazine

SMART INVESTMENTS & PROPERTIES magazine is the official 
show guide for the expo containing the seminar 

schedule, exhibitors list and articles 
relating to investment and property. It will 
have a total distribution to over 12,000 
investors in Singapore, Hong Kong and 
Malaysia. It is the perfect way to keep close 
to the investor even after the exhibition. A 
full page, full colour advertisement is just 
US$3,000.

Booth Reservation

Booth prices start from US$3,950. To reserve booth space please 
download booking form from www.smartexpos.com, complete and 
send back to us by fax +852 2944 6424. Alternatively please find 
booking form and floor plans attached for your further reference. 
For additional  information, please call +852 2944 6430 or email 
hcheung@3c-ltd.com

PLAN

3000MM 3000M
M

13amp Socket Outlet

Needle Punch Carpet

Folding Chairs

Fascia Board

Info Counter

Fluorescent Tubes
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Distribution at Entrance - US$5,000
SMART can help you to distribute your promotional 
items at the entrance, to everyone who enters the 
expo.  This will ensure your message and corporate 
brand gets out to all visitors.  We are limiting the 
numbers of items that are distributed to ensure the 
impact of each item is high.

Seminar Area Panel Sponsor -
(per Area) US$6,000
The seminar areas are the center of visitors attention 
and are the best way for your company to have 
additional branding at the exhibition. 

Internet Terminals Sponsor - US$5,000 /  
internet terminal
Around the exhibition we will have Internet Terminal 
Booths to allow visitors to browse websites of our 
exhibitors.  These give a great opportunity to present 
the visitors with your home page and branding and 
encourage additional flow of traffic to your website.

Terminals custom made to sponsor’s brand.

Visitor Lanyard Sponsor - US$8,000
Ensure visitors see your brand throughout the 2-
day expo. Every visitor is given an entrance pass 
withlanyard on entry. Sponsor’s name will be on 
lanyard  and entrance pass. 

Official Bag Sponsor - US$9,000
As the Official Bag Sponsor you will be able to reach 
out to ALL visitors to the expo by having your logo 
and brand message exclusively on the side of the 
bag (the other side will feature the show name).  The 
bags are designed to be reusable long after the expo 
has finished.

For additional  information, please call 
+852 2944 6430 or email hcheung@3c-ltd.com

Sponsorship opportunities at SMART
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Hall 5A, Hong Kong Convention & Exhibition Centre
27 - 28 September 2008
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Hall 401, SUNTEC Singapore
International Convention & Exhibition Center

11 - 12 October 2008
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F, G = 3m x 2m booths
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Conference Hall 1 to 3, 
Kuala Lumpur 
Convention Centre
8 - 9 November 2008

ENTRANCE
&

EXIT

SEMINAR 
AREA 1

B3 - B6

C1 - C4
C5
-

C6

C7
-

C8

A1

B1

B2

SEMINAR 
AREA 2

G1 - G3

C9

C10

C11

C12

F3 - F6
F1
-

F2 F9

F10

H1 H3

H2 H4

F11

F12

D1 - D6

D9

D10

D7

D8

D11

D12

E1 - E6

E9

E10

E7

E8

E11

E12

A2 A3 A4 A5 A6 A7 A8

G4 G5 G6

EAST MALAYSIA PAVILION

FINANCIAL PAVILION

F7-

F8

A - H = 3m x 3m booths

Subject to change



Fax to +852 2944 6424
+852 3575 8071

www.smartexpos.com

�.

SMART Investment & International Property Expo 2008
HONG KONG, 27-28 September 2008, Hong Kong Convention & Exhibition Centre
SINGAPORE, 11-12 October 2008, SUNTEC Singapore International Convention & Exhibition Center
KUALA LUMPUR, 8-9 November 2008, Kuala Lumpur Convention Centre

=

=

=

=

PART 3: EXPO MAGAZINE ADVERTISEMENT BOOKING (Please refer to conditions of hire and participation)

Unit Price

US $3,000

US $5,700

US $4,200

US $4,200

US $4,500

US $2,000

US $2,000

US $1,250

US $2,000

US $4,500

Classification

Full Page (Rop)

Double Page Spread

Inside Front Cover

Inside Back Cover

Back Cover

Half Page Horizontal

Half Page Vertical

Quarter Page

Hot Property Picks

Magazine Wrap

=

=

=

=

=

=

=

=

=

=

Price

US$

US$

US$

US$

US$

US$

US$

US$

US$

US$

US$

Singapore Expo

Quantity

Kuala Lumpur Expo

Quantity

Total:

Unit Price

US$540 /sqm    X

US$5,400          X

US$3,950          X

10% surcharge on corner booth area

Classification

Raw Space Only

Standard Booth (3mx3m)

Standard Booth (2mx3m) 

Corner booth surcharge

Booth Number (s)

Singapore Expo

Size

sqm

booth(s)

booth(s)

Singapore:

Kuala Lumpur Expo

Size

sqm

booth(s)

booth(s)

Kuala Lumpur:

Total:

Price

US$

US$

US$

US$

US$

PART 2: EXHIBITION SPACE BOOKING (Please refer to conditions of hire and participation)

Hong Kong Expo

Quantity

Hong Kong Expo

Size

sqm

booth(s)

booth(s)

Hong Kong:

- Raw Space is floor space only. (minimum of 36 m2 is required)
- Standard booth includes 2 chairs, 1 desk, white back and side walls, carpeting, 2 lights, 1 electric socket, company name in English. 
- All corner booths are subject to 10% surcharge. Please see floor plan for booth layout.

Platinum (max 2)

54sqm (Raw Space)

Full Page, Premier Position

Full Page

3 

3

 3

Keynote

3

3

 
3
 

US$59,000 (per Show)

US$39,000 (per Show)

US$

Gold (max 3)

36sqm (Raw Space)

Full Page

Full Page

3 

3
 
3

3

 

 

US$31,000 (per Show)

US$23,000 (per Show)

US$

Silver

18sqm (Shell Scheme)

Half Page

3
 

3 

32

 

 

US$18,000 (per Show)

US$13,000 (per Show)

US$

BOOKING FORM
PART 1: SPONSORSHIP BOOKING (Please refer to conditions of hire and participation)

Exhibition Space

Advertisement in Expo Magazine

Editorial in Expo Magazine1

Logo Acknowledgement in  
All Marketing Collateral

Logo Acknowledgement on  
Event Website

Free smartpp.com Banner for 1 Month

Speaking Slot

Distribution of Materials at Entrance

Bag Sponsorship - Logos / Promotional  
Message on One Side of the Bag

Email Advertisement to Database after 
the Event

Original Price

Package Price

Please Tick

Booth Number (s)

Total:
1 The editor has full discretion on content and layout.
2 Speaking slot or Panel - this privilege is NOT guaranteed as proposed speaker and topic is subject to the organising conference committee’s approval. 
  Topic must be educational and not sales pitched oriented.

HK c    SG c    KL c HK c    SG c    KL c HK c    SG c    KL c
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Kuala Lumpur Expo

Quantity

Total:

Contact Us
For more information please email hcheung@3c-ltd.com or call +852 2944 6430.

www.smartexpos.com

Payment & Acceptance Terms:
Please immediately sign and fax return to +852 2944 6424. Cross Cheque/Bank Draft made payable immediately for 50% (deposit) of total cost to 
be submitted with this booking form, OR remit the payable amount to HSBC Hong Kong for account of “Corporate Consumer Communications 
Ltd” under Account No. 588-882332-838 and fax us the receipt at (852) 2944-6424 for verification. All balance payment must be made 2 months 
before the exhibition (for example exhibitors participating in the 27 - 28 September 2008 show in Singapore, should make 100% payment before  
27 July 2008). Exhibitors booking less than 2 months away from the exhibition will have to make 100% full payment upon acceptance:

Account name:	 Corporate Consumer Communications Ltd
Account No:	 588-882332-838
Account Currency:	 USD or HKD
Bank:	 The Hongkong and Shanghai Banking Corporation Ltd (HSBC)
Branch Address:	 Shop Units P15-16, Blk G, Telford Plaza I, Kowloon Bay, Kowloon, HK
Branch Code:	 126
SWIFT Code:	 HSBC-HK-HH-HKH

(All banking charges, if any, are to be borne by the exhibitor).

Failure to pay the balance means your booth location will not be guarenteed. Deposit is non-refundable. In addition to section 6 of conditions 
for hire and participation, the organizer reserves the right to cancel or postpone the exhibition, and refund any deposit paid minus 5% 
administration fee. 

Payment should be submitted together with original form to Corporate Consumer Communications Ltd  together with original form 
to Suite 301-2, 3rd floor, Chinachem Hollywood Centre, 1-13 Hollywood Road, Central, Hong Kong. 

We have read and accept the CONDITIONS FOR HIRE AND PARTICIPATION below and enclose 50% of payment. 
We understand this is a legal binding contract and by signing this form we accept that we are bound to organiser’s 
terms and conditions:

Name: 							       Company Chop:

Authorised Signature: 					   

Job Title: 							       Date (dd/mm/yy):

BOOKING FORM CONTINUED
PART 5: COMPANY DETAILS

Company Name:

Authorised Person:

Job Title:

Tel No.:	 Fax No.:

Email:

Website:

Address:

Name of exhibition stand:
(max 24 characters)

Classification

Official Bag Sponsor

Distribution At Entrance

Seminar Area Sponsor (per Area)

Internet Terminal Sponsor

Visitors’ Lanyard Sponsor

Hanging Banner *

PART 4: INDIVIDUAL SPONSORSHIP BOOKING (Please refer to conditions of hire and participation)

Unit Price

US $9,000

US $5,000

US $6,000

US $5,000

US $8,000

US $3,000*

=

=

=

=

=

=

Price

US$

US$

US$

US$

US$

US$

US$

Singapore Expo

Quantity

* Hanging Banner & Production Cost is included in the price (artwork provided by client). Size: 4m (w) x 2m (h), double sided.

Hong Kong Expo

Quantity
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Conditions of Hire and Participation
1. Definitions
“The Contract” means the agreement made between the Exhibitor/Advertiser/Sponsor and the 
Management for allotment of a stand/sponsored item/advertisement in magazine at the Exhibition 
on the terms of these Conditions;   “Management” as used herein shall be construed to mean the 
event organizer, its officers, committees, employees, or agents acting for it in the management of 
the Exhibition; “the Exhibition” means the SMART Investment & International Property Expo. The 
“Exhibitor” means the person, firm or company agreeing to take a stand at the Exhibition under a 
Contract. The “Advertiser” means the person, firm or company agreeing to take an advertisement 
in the magazine under a Contract. The “Sponsor” means the person, firm or company agreeing 
to take sponsor the Exhibition under a Contract.

2. Subleasing
Exhibitor may not sublet his exhibit space, nor any part thereof, nor exhibit, offer of sale, or ad-
vertise articles not manufactured or sold by the exhibiting company, except where such articles 
are necessary to the proper demonstration or operation of the exhibitor’s display, in which case 
the identification shall be limited to the manufacturer’s normal, regular nameplate. Exhibitor may 
not permit non-exhibiting company representatives to operate from his booth. Rulings of the 
Management shall, in all instances, be final with regard to use of exhibit space. 

3. Occupancy Default 
Any exhibitor failing to occupy space contracted for shall not be relieved of the obligation of 
paying the full rental charge for such space. If not occupied by the time set for completion of the 
installation of the displays, such space may be taken by Management and re-allocated or re-as-
signed for such purposes or use the Management may see fit.

4. Payment 
The Exhibitor shall pay the rental charge to the Management by the installments (identified as the 
Deposit and Balance) and by the dates set out in the contract. If the Exhibitor fails to pay the Bal-
ance on the due date for payment, the Management may at any time thereafter either (i) by notice 
to the Exhibitor declare the balance remaining unpaid of the rental charge immediately payable, 
whereupon the Exhibitor shall pay such balance to the Management forthwith on demand; or (ii) 
terminate the Contract forthwith by notice to the Exhibitor served at any time after the due date 
for payment.

5. Eligibility  
The Organizer has the sole right to determine the eligibility of any company or product for inclu-
sion in the Exhibition. 

6. Cancellation or Change of Exhibition  
In the event that the premises in which the Exhibition is conducted should become unfit for 
occupancy or substantially interfered with by reason of any cause or causes not reasonably 
within the control of Management or its agents, the Exhibition may be cancelled or moved to 
another appropriate location, at the sole discretion of Management. Management shall not be 
responsible for delays, damage, loss, increased costs, or other unfavorable conditions arising 
by virtue of cause or causes not reasonably within the control of Management. Causes for such 
action shall include, but not be limited to: fire, casualty, flood, epidemic, earthquake, accident, 
blockage, embargo, inclement weather, governmental restraints, act of public enemy, riot or civil 
disturbance, impairment or lack of adequate transportation, inability to secure sufficient labor, 
technical or other personnel, municipal, state or federal laws, or act of God. Should Management 
terminate this agreement pursuant to the provisions of this section, the exhibitor waives claims 
for damage arising therefrom.

Refunds in the event of termination shall be made to exhibitors in the amount of original exhibit fee 
less pro rata adjustment based on Management’s costs incurred from staging the Exhibition.

7. Cancellation by Exhibitor/Advertiser/Sponsor  
In the event of cancellation by an exhibitor, advertiser or sponsor, Management shall determine 
as assessment covering the reassignment of space, prior services performed, and other dam-
ages related to cancellation. Management must receive written notification of the cancellation by 
registered or certified mail. In the event of either full or partial cancellation of space by an exhibitor, 
Management reserves the right to reassign cancelled booth space, regardless of the cancella-
tion assessment. Subsequent reassignment of cancelled space does not relieve the canceling 
exhibitor of the obligation to pay the cancellation assessment. All payments are non-refundable 
and non-transferable. If cancellation notice is two months or less, prior to the show or publication 
dates, exhibitor/advertiser or sponsor must make 100% payment to the management.

8. Limitation of Liability   
Exhibitor agrees to make no claim for any reason whatsoever against Management and or its 
servants for loss, theft, damage, or destruction of goods; nor for any injury, including death, 
to himself, employees, agents, or representatives; nor for any damage of any nature, including 
damage to his business for failure to provide exhibit space; nor for failure to hold the Exhibition 
as scheduled; nor for any action or omission of Management. The exhibitor is solely responsible 
for his own exhibit material and products, and should insure exhibit and products from loss or 
damage from any cause whatsoever. It is understood all property of an exhibitor is in his care, 
custody, and control in transit to, or from, or within confines of the Exhibition venue. Management 
shall bear no responsibility for the safety of the Exhibitor, its personnel, employees, agents, or 
representatives or personal property.

9. Insurance 
Show Management, whilst taking every reasonable precaution, expressly declines responsibility 
for any loss or damage that may befall the property of any Exhibitor from any cause whatsoever. 
All exhibitors are required, as part of their contracts, to insure their legal liability as stated in the Ex-
hibition Rules and Regulations, and are strongly advised to effect adequate insurance to include 
cover for all products and exhibits during the overall period of the Exhibition including transporta-
tion. Exhibitors may be required to produce an insurance certificate as proof of insurance.

10. Installing, Exhibiting, Dismantling
Hours and dates for installing, exhibiting and dismantling shall be those specified by Manage-
ment. Exhibitor shall be liable for all storage and handling charges resulting from failure to 
remove exhibit material from the Exhibition before the specified conclusion of the dismantling 
period set by Management. 

11. Relocation and Floor Plan Revisions 
Management retains the exclusive right to revise the exhibition hall floor plan and/or move as-
signed exhibitors as necessary.

12. Amendment and Addition to Conditions 
Any matters not specifically covered by the preceding conditions shall be subject solely to the 
decision of Management. Management may at any time amend or add further rules to these 
rules, and all amendments made shall be binding on Exhibitor equally with the foregoing Rules 
and Regulations.

13. Waiver of Rights 
Any rights of Management under this contract shall not be deemed waived in any manner except 
as specifically waived in writing and signed by an authorized officer of Management.

14. Damage to Property  
The Exhibitor is liable for any damage caused to building floors, walls, or columns, or to standard 
booth equipment, or other exhibitor’s property. The Exhibitor may not apply paint, lacquer, adhe-
sive, or other coating to building columns, floors or walls, or to standard booth equipment.

15. Floor Loading  
Under no circumstances may the weight of any equipment or exhibit material exceed the speci-
fied floor load limit of the exhibition hall. Exhibitor accepts full and sole responsibility for injury or 
damage to property or person resulting from failure, knowingly or otherwise, to distribute the 
exhibit material and products in conformity with the maximum floor load specifications.

16. Alcoholic Beverages 
The dispensing, distribution, or use of alcoholic beverages in the exhibition area is prohibited 
without the express prior approval of Management.

17. Flammable Materials 
No flammable fluids or materials of any nature, including decorative materials, use of which is 
prohibited by venue fire regulations may be used in any booth.  

18. Lotteries; Contests 
The operation of the games of chance or lottery devices, or the actual or simulated pursuit of any 
recreational pastime is permitted only on written approval from Management.

19. Noise and Odors 
No noisy or obstructive work will be permitted during open hours of the Exhibition. Noisily operat-
ing displays and exhibits producing objectionable odors will not be allowed. Management shall 
have the sole discretion in determining what is noisy, obstructive and objectionable.

20. Obstruction of Aisles or Booths  
Any demonstration or activity that results in excessive obstruction of aisles or prevents ready ac-
cess to nearby exhibitor’s booth shall be suspended for any periods specified by Management.

21. Admission
Admission policies shall remain, at all times, the prerogative of Management, and may be revised 
or amended to suit unforeseen conditions.

22. Booth Personnel 
Exhibitor representatives are restricted to personnel engaged in the display, demonstration, ap-
plication or sale of the company’s product or services. Booth personnel shall wear “EXHIBITOR” 
badge identification furnished by Management at all times while they are in the exhibition hall. 
All other employees of exhibiting companies must register as Show Attendees. Management 
reserves the right to restrict or limit the number of booth representatives.

23. Regulations Governing Displays
No stand decoration, stand fittings or exhibits shall exceed 4 m in height for custom-built 
stands and 2.5 m for shell scheme stands, unless approved by Management. For the former all 
designs must be prior approved first by the organizer. 

24. Display 
Management shall have full authority for approval of arrangement and appearance of items dis-
played and may at its discretion require the replacement, rearrangement, or redecoration of any 
item or of any booth, and no liability shall attach to Management for costs that may be charged 
to the exhibitor as a result of Management’s actions. Management firmly forbids any fake and 
low quality products to be displayed or brought into this Exhibition. Management shall have full 
authority to refuse any products that are conceived as infringement on intellectual property rights. 
Management will not be responsible for any prosecution of infringement or privacy charged to 
the respective Exhibitor(s).

25. Intellectual Property Rights
The Exhibitor warrants that the exhibits and packages thereof and the Publicity Material or any 
other part of the display on the Stand do not in any way whatsoever violate or infringe any third 
party’s rights including all intellectual property rights including but not limited to trade marks, 
copyright, designs, names and patents whether registered or otherwise, and agree to fully in-
demnify the Organizers and its agents and contractors against all costs, expenses and damages 
arising from any third party’s claim of infringement by the Exhibitor and/or the Organizers of such 
third party’s rights. The Exhibitor agrees that it will comply with any Exhibitors’ Brief on the Pro-
tection of Intellectual Property Rights at the Exhibition that the Organizers may issue from time 
to time, including abiding by any complaint procedures and penalties stated in the Exhibitors’ 
Brief, whether as a complaint. If the Exhibitor fails to abide by the terms and conditions of the 
Exhibitors’ Brief on the Protection of Intellectual Property Rights at the expo, the Organizers has 
the sole discretion to ban the Exhibitor from any or all future events and/or to further ban any 
representatives of the exhibitor in question from entering the venue of the current exhibition in 
which the Exhibitor is participating.

If an Exhibitor files a complaint with Organizer in accordance with the Exhibitors’ Brief and re-
quests the Organizers to take action against another Exhibitor, the Exhibitor agrees to hold the 
Organizers, its agents and contractors (including their legal advisors) harmless and to fully indem-
nify each and every one of them against any and all liabilities, losses, cost (including legal costs), 
expenses and damages of any nature whatsoever incurred or suffered by any of them as a result 
of or howsoever arising from any action that the Organizers, its agents or contractors (including 
their legal advisors) may take in reliance of or as a result of such complaint filed by the Exhibitor, 
or any other requests, directions or instructions made or given by the Exhibitor pursuant to such 
complaint. The Exhibitor further agrees not to take any legal action or make any claim or demand 
against the organizer, its agents or contractors (including their legal advisors) in relation to such 
complaint and the alleged infringement of intellectual property rights.

26. Exhibitor Representative’s Responsibility 
Exhibitor agrees to indemnify Management against and hold it harmless for all claims arising out 
of the acts of negligence of exhibitor, exhibitor’s agents, employees, or representatives.

27. Agreement to Conditions
Exhibitor, for himself or itself, his or its personnel, employees, agents or representatives, agrees 
to abide by the foregoing conditions and those provided and contained in the Exhibitors Manual, 
and by any amendments and additional conditions that may be put into effect by Management.

28. Governing Law  
The validity and construction of the Agreement shall be governed by the laws of Hong Kong. 
Disputes will be settled under Hong Kong law.




